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Money Can’t Buy 
Happiness…But Can It 

Buy Ag Climate 
Solutions?

Jennifer Zwagerman, 
Director, Drake Agricultural Law Center
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• Direct Funding

• Sustainability Pledges

• Partnerships

• Supply Chain Focus

Corporate Actions to Drive Change
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• Danone is committed to regenerative agriculture and soil health research, restoring water to 
natural sources, supporting farmer livelihoods, and fostering biodiversity by building 
pollinator habitats.

• $6 million commitment to soil health research programs to better guide and support its 
farmers.

• At the year three of soil health research program, had 82,000 acres enrolled across various 
regions. That is expected to rise to 100,000 acres at the end of 2021. The program does 
annual monitoring on how different soil health practices work on farms. It focuses on 
biodiversity and economic resilience.

• Natural climate solution investments also take place through voluntary carbon markets.

• Danone receives grants from the U.S. Department of Agriculture to support the farms in its 
system. These grants would match the money the company spends on supporting farms. 
Over the last three years, $3 million has been matched in coalition with the National Fish & 
Wildlife Foundation to build soil health systems on Danone's farms. Danone plans to use the 
data from the farms receiving these grants to present as case studies to other farms across 
the country. It has also invested in manure management techniques to learn more and share 
information with others.

Danone
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Nestle
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• Focus on Natural Climate Solutions (NCS)—
conservation, restoration and land management 
improvement— crucial to reduce land sector emissions

• How make business case for the aggressive actions that 
are needed?

– Real and sustainable systemic change will require deep 
engagement with communities, suppliers and industry peers

– Cannot hit 1.5C target unless companies invest in 
conservation and restoration urgently and at scale

• Companies must be incentivized to invest beyond the farm, in 
the sourcing landscape, and know those investments will count 
toward science-based targets

Nestle
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• Goals:

– 30% GHG emissions reduction by 2030

– Net Zero by 2050

• Updating the baseline for emissions to align with limiting global temperature rise 
to 1.5℃, consistent with the Paris Agreement, by the end of 2023.

• Establishing pathway to using 50% renewable energy across domestic operations 
by 2030.

• Completing initial land stewardship target of engaging 2 million feed acres and 
expanding total acres by 2025, including total target of 100% of feed purchased by 
2030.

• Expanding company’s current 5 million acre grazing lands target for sustainable 
beef production practices by 2025.

• Continuing work to eliminate deforestation risk throughout global supply chain by 
2030.

• Supporting climate action policies through advocacy groups such as the Net Zero 
Business Alliance.

Tyson

https://www.tysonfoods.com/news/news-releases/2018/4/tyson-foods-sets-two-million-acre-land-stewardship-target
https://www.tysonfoods.com/news/news-releases/2020/9/tyson-foods-becomes-first-us-food-company-verify-sustainable-cattle
https://www.tysonfoods.com/news/news-releases/2020/11/tyson-foods-announces-global-forest-protection-standard
https://bipartisanpolicy.org/press-release/bpc-forms-net-zero-business-alliance-around-key-2050-climate-goal/#:~:text=The%20Net%20Zero%20Business%20Alliance%20believes%20that%20decarbonizing%20the%20U.S.,wide%20range%20of%20economic%20sectors.
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• Environment and Ecosystems

– Agriculture and livestock production should be 
resilient, environmentally sustainable, cause minimal 
damage, and, where possible, be restorative to the 
surrounding environment in all areas and activities 
on the farm.

Coca-Cola - PSA
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• Areas of focus:

– Water Management

– Energy Management/GHG Reduction

– Climate change resilience

– Waste Management

– Conservation of Forests

– Conservation of Natural Habitats, Biodiversity, 
Ecosystems

– Soil Management

– Agrochemical Management
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• Also:

– Human & Workplace Rights

• The Human and Workplace Rights principles apply to all 
workers on the farm, industrial processes associated or 
transport services. All direct suppliers, intermediary 
processors, producing farms and  labor agencies are 
expected to respect human rights and the below principles 
in line with international Human Rights principles and The 
Coca-Cola Company Supplier Guiding Principles.

PSA Cont…
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– Animal Health and Welfare

• Animal health and welfare principles apply to all 
animals on a farm, including animals used for 
harvest or transport work, or as livestock to 
produce agricultural ingredients or products for 
the Coca-Cola Company. 

– Farm Management Systems

• Management systems are in place and records 
maintained to help ensure: the health, safety and 
integrity of all products and ingredients; and the 
business integrity and economic sustainability of 
the farm system.

PSA cont…
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• Private Markets

• Growing Climate Solutions Act

– mandates no emissions cuts or any new regulations

– directs USDA to “develop a program to reduce barriers 
to entry for farmers, ranchers, and private forest 
landowners” to voluntary private carbon markets

• Effective?

– One study: Significant overestimation carbon-
sequestration rates for some forest-based projects 
that have drawn $1.8 billion worth of credits in CA

Carbon Markets
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• Minnesota Agricultural Climate Solutions 5-part 
Workshop

– Farmers and representatives from the private sector, 
government, NGOs, and academia 

– Identify the challenges of reducing agriculture sector 
greenhouse gas emissions (GHG) and propose 
solutions to those challenges

• 11 proposals developed…3 top received over 
$100,000 in funding so far

Partnerships & Creative Collaboration

http://environment.umn.edu/wp-content/uploads/2021/02/AgSolutionsWorkshop_WinnersOnlyFinal-1.pdf
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Is there another side to consider?
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Is there another side to consider?
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Challenges
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Not all Corporate Action is Positive
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Middle School Standard
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• Ecolabels on products - no standards

• How to we quantify and qualify capture or other 
impacts of targeted practices -- need metrics, caps and 
standards

• Consider the farmer -- costs, return on investment, 
need for support

• Carbon is not the ONLY answer

• Livestock needs to be included in programs

• Be creative, flexible, and adaptable

• Greenwashing -

Looking ahead
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Drivers of Greenwashing
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What is Success?
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• Act in ways that benefit society as a whole. 

– Believe the purpose of a company is not just profits, but also 
social and environmental good.

• “Meet the highest standards of verified social and 
environmental performance, public transparency, and 
legal accountability to balance profit and purpose.”

• Verified performance

• Legal Accountability

• Public Transparency

• Example: Larry’s Coffee (Raleigh, NC)

B Corps to Save the World?

https://bcorporation.net/directory/larrys-coffee
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B Corps Model
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The only Iowa B Corps
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• Glasgow Food and Climate Declaration

– States global food systems account for roughly a 
third of greenhouse gases and “are at the heart of 
many of the world’s major challenges today including 
biodiversity loss, enduring hunger and malnutrition, 
and an escalating public health crisis.” The 
signatories then agree to weave food policies into 
their climate strategies, calling on their counterparts 
nationally, and at the state level, for support.

COP26

https://www.glasgowdeclaration.org/
https://www.nature.com/articles/s43016-021-00225-9#:~:text=A%20third%20of%20global%20GHG%20emissions%20comes%20from%20the%20food%20system.&text=In%202015%2C%2071%25%20of%20global,be%20referred%20to%20as%20LULUC).
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COP26
We, ten global companies with a combined annual revenue of almost 500 billion USD 
and a major global market share in key commodities such as soy, palm oil, cocoa and 
cattle, have a shared commitment to halting forest loss associated with agricultural 
commodity production and trade.
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• Already, nearly 80 countries and non-
government partners have joined in support and 
AIM for Climate has garnered $4 billion in 
increased investment in climate-smart 
agriculture and food systems innovation, with 
the U.S. mobilizing $1 billion over the next five 
years.

AIM For Climate
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• Three primary objectives:

– Collective commitment to significantly increase investment in 
agricultural innovation for climate-smart agriculture and food 
systems over five years;

– Support frameworks & structures to enable technical 
discussions and promotion of expertise, knowledge, and 
priorities across international and national levels of 
innovation to amplify impact of investments; and

– Establish structures for exchanges between stakeholders as 
key focal points and champions for cooperation on climate-
related agricultural innovation, to engender greater co-
creation and cooperation on shared research priorities.

AIM for Climate
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• Scientific breakthroughs via basic agricultural research 
through national-level government and academic 
research institutions;

• Public & private applied research, including support to 
international research centers, institutions, and 
laboratory networks; and

• Development, demonstration, and deployment of 
practical, actionable, and innovative products, services, 
and knowledge to producers and other market 
participants, including through national agricultural 
research extension systems.

AIM for Climate
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• First announced during U.N. Climate Week in 
September. 

• Initiative will connect agricultural producers who 
are implementing climate-smart practices with 
retailers, companies and consumers demanding 
low-carbon agricultural commodities

Climate Smart Agriculture and 
Forestry Partnership Initiative


